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X Marks the Spot

Our Customized, Competitive Treasure Hunt

“X Marks the Spot has been the perfect hunt for
It has been great for corporate
group as well as student groups. It is fun, interactive
and customized for all of our clients. The feedback
has been great and clients repeat year after year! 99

George’s Island.

M.M. - Boston Harbor Cruises

Location: This hunt is custom written
based on your objectives and is ideal for state
parks, resorts, conference centers and
unique outdoor locations.

What is it?: We do our research and talk
to you about the theme of your conference,
the goals that you are looking to achieve and
the venue that you have chosen for the event.
We arrive the day before to map out the prop-
erty, confirm the location of clues and pre-
pare for one very exciting afternoon. X Marks
the Spot is a competitive treasure hunt com-
bining custom costumed CharActors (with
specific team challenges) with Digital or
Polaroid photo opportunities, items to bring
back and custom team or company trivia.

How it’s Played: Teams of 6 - 8 people will
be given maps, clues, and a list of items that
they must accomplish in a fun and challeng-
ing way. The items are worth certain point
values and time is running out. Will they go
for the photo items that take more time and
are worth more points or will they write the
best team song or cheer for the bonus points
in the awards presentation?

Teams tap their creativity, problem solving,
negotiation and planning skills and interact
with each other in ways that are rare and truly
revolutionary as there is a winning team when
the points are tallied but the real winner is

your group of individuals who will walk away
as a team, laughing and communicating in a
whole new way. This shared experience will
last. The results are improved morale, better
decision making and camaraderie that will
translate into working better together back at
the office.

Choose your Theme: These always go
over well, regardless of the theme chosen.
Here’s a partial list of the customized X Marks
the Spot Treasure Hunts that we’ve developed
for companies both large and small. It should
give you a pretty good sense of how flexible
and accommodating we can be.

* Leadership Training

* Sales Training

* Problem Solving

* Software Developers’ Hunt

* Orientation Hunt at a new office

* Orientation hunt for a group

of new employees

* Spy theme

* Star Trek theme

* Prospecting for Gold treasure hunt

* Historical themes including Civil War,

Revolutionary War and Wild West
* Company Philosophy hunt

Continued
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X Marks the Spot continued

The Judging: After the hunt is completed,
the winning team will be determined by the
judges (our CharActors) and teams will share
their experiences (perhaps a song, cheer or a
dance) over cocktails or dinner and the
results will be announced during a comedic
wrap-up by our trained facilitator. The win-
ning team and some other stand-outs will be
awarded prizes (from a paid day off to one
company that offered $1,000 per person on
the winning team).

Training Module or De-Brief: As X
Marks the Spot is a completely customized
treasure hunt, we can include an optional
debriefing on whatever theme or subject you
wish to focus on.

Minimum/Maximum Group Size: Can
be run for as few as six persons (two teams of
three) and as many as 600 or more.

Program Length: X Marks the Spot can
be as short as 1 hour and as long as a day.

Space Requirements: The hunt is custom
written each time we offer it. It can be written
for a few block area, inside a building, at a
resort or conference center, or throughout an
entire city. A private area large enough to con-
tain the entire group is needed for the intro-
duction and for the post-hunt facilitation.



